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Acculturation Strategies of Migrants and their Psychological Well-being

Lepshokova, Z.; Grigoryan, L.
Russia 

In this study we attempt to find out whether migrants who focus on similar adaptation strategies (using J. Berry's model of acculturation), have similar characteristics of psychological well-being (using C. Ryff model of psychological well-being). The sample of the study includes immigrants of the Northern Caucasus (Russians, moved to the KBR, N = 100) and immigrants of Moscow (Karachai and Balkars, moved to Moscow, N = 100). To identify the typical characteristics of psychological well-being for each acculturation strategy, we have formed the groups of representatives, who have high rates in preference of certain strategies. Then we use the Kruskal-Wallis nonparametric test to compare the strength of the relationship between the various components of psychological well-being. Thus, migrants, who used the "integration" strategy showed a high degree of "self-acceptance," positive attitudes toward themselves and their past, as well as an awareness and acceptance of both positive and negative aspects of their sense of 'Self'. It is important to note that migrants who were predisposed to this strategy, also exhibited "positive relations with others ", which means that they find enjoyment in nurturing warm and trusting relationships with others and understand the need to compromise in relationships. Thus, these migrants respect themselves and others equally, and are ready for open and equal relationships with the host society. Of prime importance is the fact that migrants who pursue the strategy of "integration", demonstrate very high overall level of psychological well-being. In contrast, migrants who prefer the strategy of "separation" demonstrate a low level of "selfacceptance", which can be interpreted as that they don't like or accept who they are. This may indicate a forced choice of the strategy. It is also important, that the migrants who prefer the strategy of "separation" have a very low overall level of psychological well-being. Migrants who choose the strategy of "assimilation" demonstrate a high level of anxiety and dissatisfaction with themselves. Perhaps this happens because the migrants who prefer this strategy experience stress, trying to learn new attitudes and adopt the behavioural patterns of the host society, while at the same time escaping the old ones. Very few respondents in our sample preferred the strategy of "marginalization". Migrants who prefer this strategy show high levels of depression and social and cultural exclusion. Thus, we can conclude that the migrants, who focus on certain adaptation strategies, have similar characteristics of psychological well-being, regardless of their ethnicity and region of residence. Also results show that the strategy of "integration" is the most productive one in the process of migrants' adaptation not only at the societal level, but also at the individual level.
The Role of National Identity and Attitudes toward Immigrants in Economic Beliefs of Russians: An empirical model

Grigoryan, L.; Lepshokova, Z.
Russia 

The study aimed to test the model of interrelations between two dimensions of national identity (nationalism and patriotism), attitudes toward immigrants and economic beliefs of Russians. 

The hypothesis was that national identity influences economic beliefs, and this influence is mediated by attitudes toward immigrants. 

The sample includes 856 ethnic Russians (as the majority group in Russia), age 16-71 (median = 36 years old), 439 men and 417 women. 

Three groups of variables were used in the survey: national identity (scales of nationalism and patriotism), attitudes toward immigrants, and economic beliefs (economic selfdependence and satisfaction with one' economic conditions). 

Data were analyzed using different statistic procedures:

1. Analysis of means;

2. Comparison of attitudes toward immigrants and economic beliefs of "nationalists" and "patriots";
3. Regression analysis for exploring interrelations between the two dimensions of national identity, attitudes toward immigrants and economic believes;

4. Structural equation modeling to test the hypothesis about the mediating role of attitudes towards immigrants in predicting the economic attitudes by national identity.

Patriotism was found to facilitate the positive perception of one's economic conditions in past, present and future. The influence of two dimensions of national identity "nationalism and patriotism" on the attitudes toward immigrants was differently directed: patriotism was positively related with attitudes toward immigrants and nationalism negatively. Also, there was a positive connection between subjective economic well-being and attitudes toward immigrants. Nationalism positively influenced economic self-dependence, but this influence was mediated by negative attitudes toward immigrants: in this case economic self-dependence is a form of self-defense. Finally, for the multicultural society, patriotism is a preferable form of national identity, because it has no negative effect on intercultural relations, but has a positive effect both on the economic development of the country and on intercultural relations.

Implicit Theories of Innovator Characteristics and Their Relations to Values: Comparing Russian Ethnic Groups 
Lebedeva, N.
National Research University, Russia 

Studies of the implicit theories that people hold about innovation have revealed differences between the views held in Western (USA and Europe) and Eastern (China, Japan, Korea) cultures. For example, implicit theories in the West see innovation as being based on ingenuity, novelty, originality, and an orientation to self-expression. In contrast, in the East implicit theories tend to conceptualize innovation as interpretation of existing traditions and actions (Lubart, 1999). Such differences may affect interpersonal judgments, the types of educational systems, skill training, etc. in societies. These differences in implicit theories of innovation may reflect differences in prevailing basic values in the culture. This study investigates implicit theories of innovation and their relations to basic personal values among schoolteachers and college students from three Russian ethnic/cultural groups: Russians (N = 392), North Caucasians (N = 188), and Tuvinians (N = 198). Participants completed a modified adjective checklist to measure their implicit theories of the characteristics of innovators (Runco & Johnson, 2002), the SVS to measure values (Schwartz, 1992), and a scale of attitudes to innovation (Lebedeva &Tatarko, 2009). In all groups, respondents saw the following as cognitive characteristics of innovators: intelligence, logic, inquisitiveness, ingenuity, openness to new experience, and imagination. They also agreed on the following motivational characteristics: persistence, activity, vigour, optimism, and high motivation. However, the implicit theories of the cultural groups differed in an important way. Russians mentioned individual traits: inquisitiveness and ambition. In contrast, North Caucasus and Tuvinians mentioned social qualities: honouring of authorities, conformism, honesty, trust in people, and obedience. In all groups, attitudes to innovation were more positive among those who valued openness to change and more negative among those who value conservation. However, relationships between people's implicit theories of innovator characteristics with openness and conservation values varied between groups. Among Russians, openness values correlated with viewing innovators as high in ambition, imagination, individualism, and sense of humour, and low in logic and clear thinking. Conservation values correlated in seeing innovators as having high levels of clear thinking, honouring authorities, and trust in people. Among North Caucasians, openness correlated positively with seeing innovators as being high in activity and propensity to risk and low in trust in people. Conservation correlated with seeing innovators as low in leader's qualities and daring. Among Tuvinians, openness correlated with seeing innovators as high in inquisitiveness, ambition, imagination, propensity to risk, clear thinking, and daring. Conservation correlated with seeing innovators as low in motivation. These findings will be discussed, as well as their implications for innovation in the Russian regions.

Values as a Predictor of Social Capital: The Cross-Cultural Analysis of Six Ethnic Groups

Tatarko, A.
SU HSE, Russia 

The study presents the relationship between values (by Schwartz) and social capital that exist in six ethnic groups from different regions of Russia. (Russians (N=200), Tatars (N=100), Chechens (N=100), Daghestanis (N=100), Ingushs (N=100), Ossetins (N=100)). The indicators of the social capital were the following: trust, characteristics of civil identity (as the uniting bases for the people from a multicultural society) and the ascribed social capital. Research has shown that some of values predict the social capital (according to SEM methodology). In the six ethnic groups, it was found that values of Universalism and Benevolence have a positive influence on trust and ascribed social capital, but Power has a negative influence. The other relationships between values and social capital differed for the various ethnic groups. More specifically, values have no effect on civil identity for Russians and Tatars. For the people from the North Caucasus (Chechens, Ossetins, Ingushs, Balkars), values of Self-Direction has a negative relationship with civil identity, but values of Stimulation demonstrate a positive relationship. Thus, the relationships that exist between values and classic indicators of social capital, such as trust or ascribed social capital, is universal for the six ethnic groups. The level of civil identity is a special indicator of social capital for multicultural society. So, the relationships between values and civil identity manifest differently for the different ethnic groups. (This study was supported by The Higher School of Economics Scientific Fund Project 11-04-0003 within the Teacher Pupil's Contest, 2011-2012).
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Interrelation between Individual Values, Religiosity and Economic Attitudes: A Cross-Confessional Analysis

Efremova, M.; Lepshokova, Z.
Higher School of Economics, Russia 

Scientific studies examining the role of religion in economic activity have focused on a large variety of activities and views in relation to this question, and have concluded that religion has a regulatory effect on the economic behaviour of individuals. Religion not only dictates certain values to its worshippers and forms a particular picture of the world, it also governs the behaviour and attitudes of particular confession representatives. The aim of our study was to identify the interrelation of individual values and economic attitudes of Russian students who were representatives of two religious confessions: Christianity (Orthodox) and Islam (Sunnite).

The study included representatives of the two denominations (Orthodox Christians, N = 150, Islam N = 140). Individual values were studied with the questionnaire developed by S. Schwartz (PVQ). Religious identity was investigated by measuring the subjective determination of their level of religiosity. Indicators of socio-economic attitudes were operationalised as the answers to the block of questions concerning subjective economic status, attitude towards competition, attitudes towards economic paternalism and economic independence, level of economic pretentions and satisfaction of material needs (a different method was used to measure the economic and psychological characteristics of the individual). The data were processed through means of a regression analysis.

The study found that the Self-Direction and Achievement values of the Christian representatives are linked to productive economic attitudes (such as high-level assessment of own business activity and active ways for increasing income, high-level economic aspirations and a positive perception of competition). In contrast, the values of Tradition and Universalism are associated with non-productive economic attitudes (low subjective evaluation of the material well-being level). The value of Power in this unit is positively correlated with the high importance of money, but this value correlated negatively with the installation of the economic competition for self-realization. For the Islamic section of the sample Conformity was positively correlated with satisfaction with material needs and satisfaction with material well-being, and the value of Tradition was negatively correlated with positive perception of competition. The value of Openness to change unit is linked to productive economic attitudes, such as attitude towards economic independence, a high level of independence in the case of raising income, high estimation of their own level of business activity, as well as high economic aspirations. Regardless of religious confession the values of Autonomy and Achievement were related to productive economic attitudes, while the values of Tradition and Universalism were linked to non-productive economic attitudes.

Influence of Sociocultural Context to Innovations

Osipova, E.
Russia 

Influence of sociocultural context to innovation has been studied in a sample of Russian respondents of different federal districts of Russia (N = 1286, mean 34 years).

Methodology:

- method for studying values - SVS (Schwartz, 1992);

- scales and questions measuring social capital (trust, civic identity, tolerance, perceived social capital);

- scale for measuring attitudes towards innovation (creativity, risk for success, future orientation, index of creativity) (Lebedeva & Tatarko, 2009).

According to statistical procedures (comparing means by Kolmogorov & Smirnov's test) and multiple regression analysis (method enter) we have revealed:

1. There are regional differences in value priorities: Openness to change is the most significant value composite among the respondents from The Central federal district, values of Conservation are prefered by the respondents from The North Caucasus federal district, values of Self-enhancement are more pronounced in Volga federal district, and values of Self-transcendence are in a higher priority in the Far East federal district .

2. There are regional differences in the characteristics of social capital: levels of Tolerance and Perceived social capital are higher in Volga federal district.

3. There are regional differences in the attitudes towards innovation: Index of innovation is higher in Volga federal district.

4. The universal relationship of Openness to change values with positive attitudes to innovations are found in all districts.

5. The highest number of positive relations between the social capital and innovations is revealed in The Central federal district: the higher levels of Trust, Tolerance and Perceived social capital promote a positive attitude to innovation.

6. Identified specific differences of values, social capital and attitudes to innovations require taking into account socio-cultural context in planning and implementation of innovations across the country as a whole and it's different regions.

Individual Values and Economic Attitudes of Christians and Muslims in Russia

Lepshokova, Z.; Efremova, M.
Russia 

The main idea of this study is that religion has an impact on culture. Religion influences the preference of certain values in culture and regulates behavior (including economic) of representatives of a particular religion. We decided to examine and identify the differences in values at the individual level and in attitudes to economic behavior between Orthodox Christians and Muslims (Sunnis). For this purpose we used the economic attitudes measurement (tested on Russian sample) and Schwartz's Personal Value Questionnaire (PVQ). The results show that values of "Conformity" and "Tradition" are more expressed in the Muslim sample than in the Christian, while the value of "Hedonism" is stronger in Christians. Regarding attitudes to economic behavior, it is important to note that Muslims have a higher rate of economic paternalism. Thus, we can assume that the high importance of value "Hedonism" and the low level of economic paternalism among Russian Christians show an importance of personality and its interests. Muslims have a predisposition to the values of "Conformity" and "Tradition", which is probably based on the higher importance of these interests to this group.

