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The aims of the research are
1.  To study the role of socio-cultural context (ethnic and religious compositions, types of employment, social capital, etc) and individual values in formation of social and economic behavior of Russians in the context of modernization changes;

2.  To elaborate a theoretical model of interaction between culture and economic (innovative) behavior.

 
The tasks of the research are
· To analyze the changes in Russians’ value priorities between 2006 and 2010 (basing on SVT);
· To research the differences in value priorities and value dynamics of the Russian subgroups differentiated by social structure (occupation, income, religion) as well as by religious and ethnic affiliation;
· To explain the differences in value priorities and value dynamics of the subgroups in order to identify the significance of contextual factors for values;
· To research subgroup differences in socio-economic success and to assess the extent to which different value priorities can determine the differences;
· To identify and explain inter-ethnic and inter-confessional differences in values and innovative attitudes of Russians in different regions;
· To assess the meaning of the variables used to measure values and the equivalence of the meanings of the variables and values among representatives of different Russian groups via cognitive interviews;
· To carry out a meta-analysis of researches of interrelations between individual differences in values and innovative behavior;
· To research values interrelations with contextual factors such as the country’s social capital as well as with individual variables such as psychological well-being and happiness at the international level and determine the position of Russia (basing on ESS data);
· To integrate the theories of self-determination and social capital with the value theory and the bound rationality theory in order to explain innovative behavior and other forms of behavior (e.g. ‘ecological’ behaviour);

· To carry out a meta-analysis of societal value determinants;

· To design a quasi-experimental or experimental theory providing organizations with an opportunity to enhance innovativeness, creativity and psychological well-being of their employees.
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